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THE ATTITUDE OF THE AMERICAN SOCIETY OF MECHANICAL 
ENGINEERS TOWARD MANAGEMENT: SUGGESnONS FOR 
A REVISED INTERPRETATION 
Mikiyoshi Hirose· 
This paper explores the attitude of the American Society of Mech-
anical Engineers (A.S.M.E.) toward management, with particular 
reference to the initial period of the Society. The author makes a close 
examination of a predominant opinion that the Society had restricted 
the opportunity of study and discussion of management by around 
1910, and describes the story about establishing the Management 
Division at the Society. Finally, the author makes suggestions for a 
revised interpretation which the attitude of the A.S.M.E. toward 
management was not negative. 
The Problem 
There are some aspects of the history of the A.S.M.E. which we need 
further investigation and discussion. One of the most significant subjects 
about the A.S.M.E. history is to understand the relations between the 
A.S.M.E. and management study. A predominant opinion is that the A.S.M.E. 
had restricted the opportunity of study and discussion of management by 
around 1910. There is evidence, however, that this point of view does not 
explain the attitude of the A.S.M.E. toward management correctly. 
H. S. Person, who was a Managing Director of the Taylor Society (The 
Society to Promote the Science of Management) at that time, wrote in the 
brief statement of the founding and development of Taylor Society as follows: 
The group of young engineers associated with Mr. Taylor felt during this 
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